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BRING BACK YOURBEAUTY EMPTIES

MARCH 2025



The Sustainable Beauty Coalition, formed by The British Beauty Council, is comprised of the leading beauty retailers, brands,
salons, manufacturers and associations such as Boots, L'OCCITANE and more.

“The Great British Beauty Clean Up” is set to be a nationwide collaboration between retailers, brands and professionals
aiming to reduce the amount of waste created by the beauty industry.

The campaign is designed to mobilise brands and retailers to collectively educate consumers on kerbside recycling, ‘hard to
recycle’ products, and encourage them to use existing ‘take back’ schemes available in shops and retailers across the UK.

“The Great British Beauty Clean Up” will kick-off in March 2025 to tie in with Global Recycling Day (18th March) and the United
Nations International Day of Zero Waste (30th March) with a call to action to up recycling rates instore, in-salon and in-home.
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WIDER CONTEXT

We can and must do better.
We urgently need to reimagine
and rethink for the future.

Our industry brings a lot of joy to a great amount of people, helping them to look and feel their very best.
However, this must not come at the cost of our beautiful planet. According to The Courage to Change report
we produce over 120 BILLION units of packaging globally*, much of which goes to landfill. In fact, 86% of
plastic beauty packaging is NOT recycled**.

* The Courage To Change, British Beauty Council  *xPlanet Positive Beauty Guide, British Beauty Council
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https://britishbeautycouncil.com/wp-content/uploads/2021/03/the-courage-to-change.pdf
https://britishbeautycouncil.com/wp-content/uploads/2021/03/the-courage-to-change.pdf

As a supporter of the British Beauty Council, we invite you to take part in a very exciting Sustainable Beauty Coalition initiative
called “The Great British Beauty Clean Up” which aims to reduce the amount of waste currently produced by the British
Beauty Industry.

“The Great British Beauty Clean Up” will kick-off on 3 March 2025 to tie in with Waste Week 3'4- 9" March, it will then run
throughout March to link in with Global Recycling Day (18" March) and the United Nations International Day of Zero Waste (30"
March) with a call to action to REFILL, REUSE and RECYCLE in-store, in-salon and in-home. This will then run as a sustained
initiative encompassing brands, retailers as well as proftessional hair & beauty salons.
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WIDER CONTEXT

Together, united we will make a
huge, positive movement for
change and a brignter, better,
more beautiful future for us all.

TTTTTTTTTTTTTTTTTTTTTTTTTTTT



COLOURS

WHITE LIGHT PINK LIGHT GREEN MID GREEN DARK GREEN
CO MO YO KO CO M35 Y18 KO Cb1 M18 Yb/ K2 C68 M34 YHB9 K21 C91 M41 Y75 K47/
R255 G255 B256b R255 G191 B191 R140 G171 B128 R84 G120 B102 RO G77 B59
#FFFFFF #FFBFBF #8CABS8O #547866 #004D3B

THE GREAT BRITISH BEAUTY CLEAN UP 8



FONTS

AILERON

*Font familily available on Adobe Fonts
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THE GREAT BRITISH THE GREAT BRITISH

BEAUTY
LEANUP LEANUP

POWERED BY THE POWERED BY THE
SUSTAINABLE BEAUTY COALITION SUSTAINABLE BEAUTY COALITION

LOGO
Primary logo to be used on large scale activations and printed
materials (window decals/signage, strut cards, recycling bins etc).

DOWNLOAD

LOGO
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https://www.dropbox.com/scl/fo/bdhnuz3d6zli5sy1hnqwf/AJVbZz2O9mxORaYXB1rawnA?rlkey=c6bvy8yfart3g6znbjkfx2qkg&dl=0
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SECONDARY LOGO FORMATS

Logo featuring QR code to be used to drive consumers to brand/retailers websites to discover
more about the initiative. From here they will be able to access a dedicated landing page for

‘The Great British Beauty Clean up’ which will include a recycling point locator to find their
closest beauty recycling location.

DOWNLOAD

LOGO
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https://www.dropbox.com/scl/fo/w0m3t8bc29hzvn00giubk/AAeG81C9DobCQot-tK6C9vA?rlkey=y163d76qdvua4tbkdivunq9v5&dl=0
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QR CODE
A QR code can be found in the downloadable files in this toolkit.
This will link directly to the landing page of ‘'The Great British Beauty
Clean Up’ where consumers will be able to discover more about the
initiative and access a recycling point locator to find their closest
beauty empties recycling location. This will go live on the 15th
January and will direct to the SBC homepage ahead of this date.

We encourage brands and retailers to, generate their own QR code
and create a dedicated web page as an opportunity to talk about
their commitments to reducing waste, from here linking directly
to ‘The Great British Beauty Clean Up’ landing page and inviting

consumers to discover more.

DOWNLOAD

QR CODE
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https://www.dropbox.com/scl/fo/jc1lgbpurotxnjk4ckbyp/ANk-loLgLMTten1-QmbAZUA?rlkey=xmddjrdjqlpv2z8bcgeo432dv&dl=0

TAGLINE

TAGLINE

BRING BACK YOURBEAUTY EMPTIES

KEY FACTS

DID YOU KNOW?
56% of people DO NOT recycle their BATHROOM empties*
86% of plastic beauty packaging is NOT recycled**

* The Courage To Change, British Beauty Council
*xPlanet Positive Beauty Guide, British Beauty Council
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ILLUSTRATIONS
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ILLUSTRATIONS
To support messaging on all touchpoints both online and offline

DOWNLOAD
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https://www.dropbox.com/scl/fi/y56y70hncpd8od332ke7p/GBBCP_Illustrations.ai?rlkey=14b3yvbxn1rj22qkbqwuoke3b&dl=0

MARKETING MATERIALS

DID YOU KNOW? DID YOU KNOW? L

YWy | 56% 86% g

THE GREAT BRITISH OF PEOPLEDO OF PLASTIC

BEAUTY NOT RECYCLE BEAUTY
THEIR BATHROOM PACKAGING IS
CLEAN UP EMPTIES' NOT RECYCLED'

SUSTAINABLE BEAUTY COALITION Scan the QR code and discover your nearest drop )
off point to recycle your empty beauty products. Scan ’Fhe QR code and discover your nearest drop
off point to recycle your empty beauty products.

THE GREAT BRITISH
THE GREAT BRITISH
BEAUTY CLEAN UP BEAUTY CLEAN UP
Bring back your beauty empties ‘
*The Courage To Change, British xPlanet Positive Beauty Guide, British Beauty Counci

A5 SIGNAGE TEMPLATES

DOWNLOAD
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https://www.dropbox.com/scl/fo/nt92poshu3huhvszucun3/AK4_ZoaVBn5riM3sHE6OOKU?rlkey=0a0i7bjkmcmq6t3gpscqb5kv4&dl=0
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POWERED BY THE
SUSTAINABLE BEAUTY COALITION

Bring back your beauty empties

WINDOW DECAL TEMPLATE

DOWNLOAD

WINDOW DECAL
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https://www.dropbox.com/scl/fo/42fv818ww8wima6l7f5vh/ANzou-aEqo4yXjBpNpNCkLQ?rlkey=cakfhurlwvzictrn9yhbtrqe5&dl=0
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britishbeautycouncil

Clear your calendars, something BIG is coming
#GBBCP

1 November

<% britishbeautycouncil and 2 others
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DID YOU KNOW?

56%

OF PEOPLEDO
NOT RECYCLE

THEIR BATHROOM
EMPTIES*

DID YOU KNOW?

86%

OF PLASTIC

BEAUTY

PACKAGING IS

NOT RECYCLED** +

+

SOCIAL MEDIA TEMPLATES

THE GREAT BRITISH

BEAUTY
CLEANUP

POWERED BY THE
SUSTAINABLE BEAUTY COALITION

Bring back your beauty empties
to your nearest Xxxxxx
store/boutique & receive
XX% OFF your purchase

INSTAGRAM POST EXAMPLE TEMPLATES
Please ensure to reference the key facts if pusing on social. This can be added into the caption
(*The Courage To Change, British Beauty Council **Planet Positive Beauty Guide, British Beauty Council)

DOWNLOAD
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https://www.dropbox.com/scl/fo/mb59kyh7jpjv63dexstqv/AHSQewjhpkKzYxy1NExL1Vk?rlkey=n82bk49nohrq9a1jxq6w40f6m&dl=0

SOCIAL MEDIA TEMPLATES

DID YOU KNOW?

We're proud to be participating in ;: | y 8 6 0/

. ; OF PLASTIC
‘ - BEAUTY
wed PACKAGING IS

THE GREAT BRITISH
BEAUTY CLEAN UP

SUSTAINABLE BEAUTY COALITION

X

THE GREAT BRITISH NOTRECYCLED**
BEAUTY o0 vou oW .

CLEANUP 56%

POWERED BY THE
SUSTAINABLE BEAUTY COALITION

Bring back your beauty empties
to your nearest xxxxxx store/
boutique & receive XX% OFF

your purchase

OF PEOPLEDO
NOT RECYCLE
THEIR BATHROOM
EMPTIES*

INSTAGRAM STORY EXAMPLE TEMPLATES

DOWNLOAD
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https://www.dropbox.com/scl/fo/ugkf4406ttqmqgzvvm00c/AI6HcjfF20SVMN-j_wzm70Q?rlkey=o7mo3hfdxz95whjdftlzg45lw&dl=0

COMMS

1.

N

FEB

Press release sent from
BBCo outlining brands and
businesses involved.

Influencer content seeded
to promote the campaign
and collection of empties.

.

2

LAUNCH
3rd March

Consumer-facing release

Issued via BBCo - spotlighting

reach of involvement.

Tour of take backs to go live
across BBCo / SBC socials,
driving to take back pages.

COMMUNICATIONS & ROLL-OUT TIMELINE

MARCH

Socials from SBC [ BBCo
sustained - possible opp
for paid social.

Continue to push brands
iInvolved to push out
across digital commes.

-‘t-———  — —p

BRAND
DEADLINES

THE GREAT BRITISH BEAUTY CLEAN UP

5th - Confirmed commitment to
campaign.

17th - Shared full details of your
activation with the BBCo team
to ensure press coverage.

27th - Prepared release from

your central PR team with
embargo of launch date.

IF APPLICABLE - shared details of
takeback scheme with BBCo.

GO LIVE

You can go live in whichever

way you see fit on the 3rd.
Further activity can follow
throughout the month.
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Throughout month:

Report to the BBCo on
uptick of engagement
with waste systems.
Notify BBCo of press
Inclusions.

19



THE GREAT BRITISH
BEAUTY CLEANUP

POWERED BY THE
SUSTAINABLE BEAUTY COALITION

Thank you for being part of the beauty industry's first cross-sector campaign designed to reduce the impact of beauty's waste on the
planet. To ensure we make the most out of the campaign, please complete this checklist and share all of the relevant details. This will

help the British Beauty Council amplify your contribution and track the performance of the campaign.

Download the campaign toolkit and watch the
ampaign webinar to help you brainstorm
mplementation.

Deadline

30/01/25

Information

Download the toolkit here. Watch the webinar
recording here (to be added post 30th).

onfimed your commitment to the campaign with
he British Beauty Council team.

05/02/25

To confirm your commitment, email
sbc@britishbeautycouncil.com. Once you
make this commitment, you agree to be cited
in press as a contributing brand.

onfirmed if you are implementing The Great British
Beauty Clean Up in-store or online.

12/02/25

You can implement the campaign in
whichever way you see fit for your company.
From one social post to in-store decals, the
sky is the limit.

Shared the full detail of your activation with the
British Beauty Council team.

17/02/25

Please email sbc@britishbeautycouncil.com
with full details of your marketing
implementation. Outlining the: WHAT, WHEN
AND WHERE of your implementation. Please
also share details of you main point of
contact for this campaign and their contact
details.

Prepped a brand press release outlining your
nvolvement in the campaign, you can use this as
an outline

27/02/25

We will need you to circulate this via your own
PR team, so that multiple releases are hitting
inboxes from brands. This should have an
embargo date of the 3rd March. Please notify
the British Beauty Council team at
sbc@britishbeautycouncil.com of when/if you
plan to issue a release to ensure campaign
cohesion.

- In this press release you should detail any
existing waste commitments to increase
reduce, reuse, refill & recycle and what you
will be doing for The Great British Beauty
Clean Up. Note please put recycle as your last
commitment.

Shared information of your beauty takeback

scheme with the British Beauty Council team to

ensure locations are listed on the central recycling
ap (if applicable to you)

26/02/2024

Fill out this spreadsheet with all location
details - email to:
sbc@britishbeautycouncil.com

Shared details of how to track reach/performance
of your implementation with the British Beauty

26/02/2024

Email information metrics to
sbc@britishbeautycouncil.com. This
information is needed to measure the overall
impact of the campaign, this could be social
reach, web traffic, number of take backs and
more.

03/03/25

We would ideally like all brands and
businesses to go live digitally on 3rd March to
flood socials etc. However, we are open to
activations happening throughout the month.

hroughout campaign - share performance and
press coverage

03/03/25 - 31/03/202

To ensure we are tracking all performance
metrics and coverage, please keep in touch
with the British Beauty Council team via
sbc@britishbeautycouncil, sharing any press
coverage and uptick in engagement with
refill/reuse and recycle systems.
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https://britishbeautycouncil.com/mp-files/the-great-british-beauty-clean-up-checklist.xlsx/?nocache=1

FAQS

Do | have to have a takeback scheme/recycling programme to take part in The Great British Beauty Clean Up?

NO. We welcome brands and businesses who have take back schemes and those who don't to activate. If you don't have a scheme, you can divert
people to the British Beauty Council’s recycling map, or spotlight your retailers’ takelback scheme.

Can't do either of those things? You can still spotlight your commitment to managing beauty’s waste issue and refill/reuse system:s.

How do | get my takeback scheme listed on the British Beauty Council map?

If you do have a takeback scheme, we would love to list it on our interactive map. All we need is a list of store names, locations and phone numbers.
There is a handy form you can fill out linked to the campaign checklist.

Will the British Beauty Council be launching a takeback scheme as part of this campaign?
No, the Council is listing all of your schemes - this means you’ll maintain your scheme’s success and (hopefully) see an increase in footfall too!
How big do 1 have to go?

As big as you see fit for your brand or business! We want the campaign to work for you. All we ask is that you plan your campaign activation for
March 2025 and let us know how you are going to activate.

Do | have to ‘go live’ on March 3rd?

We ask that all brands and businesses circulate the launch release via their internal PR teams on 3rd March, but you can activate at any time
throughout the month.

THE GREAT BRITISH BEAUTY CLEAN UP 21



SUSTAINABLE BEAUTY COALITION
BRAND GUIDELINES

THE GREAT BRITISH BEAUTY CLEAN UP

WRITING
STYLE

Communication from the Sustainable Beauty Coalition needs to reflect our brand - no
matter the medium of communication, the messaging or the intended audience. We
need to ensure that our communication is in a tone which provides the reader with
an overall impression of our brand personality - authoritative, informative,
consumer-based.

TONE OF VOICE

22



TONE OF VOICE

As a trusted organisation, quality should run through everything that

ertl ng Style >- we do, to further instil confidence from our stakeholders, and in the

; ;. 5 work we do.
As well as good grammar and punctuation, our writing style needs to —
reflect us as a brand, no matter the writer, intended audience or OUF eommunications should be:
content. < ¢ Factually Accurate

e Grammatically Correct

O e Balanced
e Written with the Reader in Mind

w Where possible, make communications personal and personable,

m Try to use positive and collaborative language where possible:

e Use ‘we’ and ‘our’ when you can,

e |f you're writing to an individual let them know you're interested
in them, not just what you want from them.

e Talk possibilities and solutions rather than problems,

Always attempt to empathise that there is no ‘them and us'.
There's only ‘us’.

e When relevant, thank your reader for their time and expertise.

Off Brand: “The Marketing Department expresses its thanks to those
who attended the webinar on Brexit. Any queries can be referred to
shc@”.
On Brand: “Thank you for attending our webinar on Brexit. We hope you
found it useful and enjoyable. We'd love to hear from you if you have any
I_ questions. Please email sbc@ or jenna@”,

GETHERNE

SUSTAINABLE BEAUTY COALITION
BRAND GUIDELINES
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TONE OF VOICE

House Style

The house style will help to write with consistency, and to a high standard which will reinforce Quality in our brand.

SUSTAINABLE BEAUTY COALITION
BRAND GUIDELINES

THE GREAT BRITISH BEAUTY CLEAN UP

GENERAL

The Sustainable Beauty Coalition should be
referred to in the singular:
o The Sustainable Beauty Coalition has signed an
open letter to the Prime Minister

The Sustainable Beauty Coalition can be referred
to the acronym (SBC):
e The SBC invites SMEs to sign the Climate Pledge

Titles within communications should be in lower
case bar the words which require capitalisation
(e.g. proper nouns).
e The Sustainable Beauty Coalition launch 'The
Planet Positive Beauty Guide’, to help
consumers make greener beauty choices.

SPELLING

Set your automatic spell check in Microsoft
and Gmail to English (UK), rather than English
(US).

NUMBERS

Use words for numbers one to nine, then use
numerals for 10 and above.

DATE + TIME

Use the 12-hour clock: 2pm, not 14:00. Use
either 'midday' or '12noon’, but not 12pm.
Write the day before the month, don’t use
th, st, nd or commas:

e Tuesday 9 November 2021.

DIGITAL

The webpage should be referred to as
https://britishbeautycouncil.com/sustainable-
beauty-coalition/.

Social media campaigns and event hashtags
always use capital letters to help differentiate
each word: @sustainablebeautycoalition
#planetpositivebeautyguide
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